GET READY FOR 20095

4 d - - } - ~

2009 '

GAME PRICING"

5

X NON-ALCOHOL

SEATING AREA

500 LEVEL ‘@' ACCESSIBILITY
SEATING

400 LEVEL

300 LEVEL
200 LEVEL

7%
A 0\?{)\
»

g

N N 'i% %‘%‘
Lt oMl 7%
PN
“ #
a <
PR

©

Premium Dugout |

0

2
.

Field Level Infield
200 Level Bases
Field Level Bases

B —

Field Level Baselines
| 100 Level Outfield

200 Level Family Zone
500 Level
——

*Subject to change. Ticket prices include GST and PAT. Tic
include service charges. Seats are subject to availability. The
reserve the right to limit the availability of seats for sale in any price ca
or section. ©2009 Rogers Blue Jays Baseball Partnership. ™J and Jays witl
bird head designs, Flashback Fridays design, ACE, Jays, Blue Jays, Toronto Blue .
Jays and all related marks and designs are trademarks of Rogers Blue Jays =
Baseball Partnership. Rogers, Rogers Centre and designs are trademarks of Rog'efs' A
Communications Inc. Fan 590 and design are trademarks of Rogers Broadcasting 3 %
Ltd. Sportsnet and design are trademarks of Rogers Sportsnet Inc. Other : SELL e .
corporate and product names and logos are the property of their respective - i .
owners. All trademarks used with permission or under license.
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